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Polling practices
‘muting Latinos

he importance of the Lati-
no vote is hitting the head-
lines again as the presiden-
tial campaign gains momentum.
The des ty of the Latino
vote lies in the group’s gmwl:ﬁ
concentration in key electo
states and in its potential for tip-
ping the scales in close elections.
But many political pundits are
quick to point to factors that tradi-
tionally have diminished Latino
political strength — such as the
group’s overall youthful age, a high
proportion ©of noncitizens, and
lower voter registration and turn-
outrates.
Indeed, judging by the pund
tone, one even might think
nos lack the essential DNA to b&-
come politically e

Political str also be |
5 n- | Systemitically excludes Spanish

shaped by the many public
ion polls conducted each y
such diverse topics as health

Social Security and war. And, un- '

fortunately, the Latino voick in

those influential polls has been"

muted by practices that some-
times minimize, distort or even
eliminate Latinos’ views on key is-
sues.

Asaresult, decision makers are
misled into thinking that Latinos
don’t care about specific issues or
candidates or, worse yet, that the
Latino vote is inconsequential.

Once disseminated through
the media, the poll results take on
an undeserved credibility that fur-
ther discourages Latino voter par-
ticipation.

Curiously, the notion that “La-
tinos don't poll well” has emerged
as the rationale for the polling in-
dustry’s difficulty in measuring
Latino voter sentiments. But be-
fore accepting that conclusion, it
may be useful to reflect on a num-
ber of practices that also negative-
ly impact Latino participation in
polls: :

primarily wi
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Polling organizations often use
English-only interviewers to con-
duct thuiiir lntemev;r: ]whlle some-
times using Spanis anguage in-
terviewers as “backups” when
needed. That produces interviews
English s,
especially Latinos with white-col-
lar jobs and higher incomes, and it

with lower incomes.

In ourpautao yeats of;)olling
experience, 60 percent to
am of U.8, Latinos have preferred
e interviewed in h when
the choice, while 30 percent
g ﬁercent have preferred an
language interview. Giv-
that, a monolingual polling
expected to

mh be
yield m:;'gy rasm:lu.

Lower cooperation
Under the right cimumtanm.

Latinos actually are more coo;
ative in public opinion polls a.n
other racial and ethnic groups and
are eager to share their views on a

range of topics. But a lower coop-
eration rate can result when Lati-
nos are required to respond in only
one language or when untrained
interviewers fail to remind Latinos
about the importance of their po-
litical views.

Biased samples

Even pollsters with bilingual
interviewers often bias a Latino
sample by selecting ZIP codes with
higher concentrations of Latino
residents. Latinos living in such
high-density ZIP codes typically
are more Spanish-dominant, re-
cent
workers and have lower incomes.

Moreover, such biased samples
are more likely to exclude the “ac-
culturated” Latino who is English-
speaking, native born, white collar
and has a higher income. Ironical-
Iy, the acculturated Latino also is
more likely to vote in elections.

Small samples

Pollsters typically report the to-
tal number of respondents they in-
terviewed and the correspondmg
sa.mp!e accuracy or “margin of er-
ror.” But pollsters or news reports
rarely provide information about
the actual number of Latinos in-
cluded in a poll, which typically is
veéry small and less accurate for
predictive purposes.

For example, a poll tha
cludes only 100 Latinos d
have a sample accuracy of plua or
minus 10 percent — meaning t
the polling results could be 10 per-
cent more or 10 percent less than
the actual number.

Certainly, many problems can
influence the accuracy of a public
opinlon Il. But when properly

accurate polling results
areposaiblemth Latinos.

For example, the Latino Poll
2000 ol by the Consor-
tium of Public Broadcasters before
the 2000 election predicted that
33 percent of Latinos would vote
for George W, Bush — a
that waasmld simﬂsrtotheag
ge o votes for Mr.

sh reporwd by the CNN/ABC

Such polling accuracy is no ac-
cident. It stems from special sam-
pling and interviewing strategies
that allow a more accurate snap-
shot of the Latino voter.

immigrants,” blue-collar

] Latinos may.-
more for traditmnal
pollsters, it simply is incorrect to
assume that Latinos have an in-
nate distaste for the political pro-
cess, The increasing numbeg.of La-
tinos registering and turning out
to vote, as well as the growing
number of Latino elected officials,
clearly shows that Latinos are con-
cerned about the political life of
this country. -

Polling nrgamzatmnscar‘_aplaya
significant part in unleashing the
political strength of Latinos in the
next presidential election by sim-
ply ensuring that Lannosareprop-
erly represented and reported in
the many polls theyare planning.
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