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Are Hispanics Mistru_stful of Financial Institutions?

According to Dr. Edward Riﬁcén,

President of Rincén and Associates, a

market research finn in Dallas, Texas,
about 40% of Hispanics are mistrustful
of financial institutio 1s. Dr. Rincén main-
tains that banks are s: ill not doing enough
to address minority nieeds and concems.
"Lenders have an image problem.
They also need to w ork on basic things
related to the charac eristics of the lend-
ing institutions," sa d Dr. Rinc6n. "For
example, staffing. C ver 90% of all bank
staffs are monoling:al, white, and have
little to do with the  ymmunity in which
they are located. Th it is the banking in-
dustry in general. 1 his conveys a mes-
sage that people of color are not to be
trusted with money, only people that are
white. It sends the w rong signal.”
Although ban} s are in-
vesting substantial : mounts
of money in an effc rt to at-
tract the H spanic
community's busine s, banks
are not dealing with the root
of the problem. Dr Rincén
claims that much o the im-
age problem banks 1 wst deal
with is based on the »ersonal
negative experien :es that
members of the 1iinority
community have en lured. 27.3%
"There is alr :ady re-
search that shows that com- -
pared to whites at similar in-
come levels, Hispanics and
Blacks are denied l« ans more often than
whites, even at incomes of over
$100,000," said Dr. Rincon. "Part of the
problem is that banks are not making
loans to our people in our communities
and ] am referring only to mortgage loans.
This does not even address business
- loans and there is rcason to believe that
7se rejection rate: are even higher be-

To Buy a Home
8.7%

cause the requirements for financial state-
ments are usually tougher."

Dr. Rincén asserts, "It is not enough
to put an ad in the newspaper or on tele-
vision with smiling faces saying to come
in and fill out a loan application. Our com-
munity needs to monitor that bank, to

Hispanic Willingness to Trust
Financial Professionals
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Willing - 48%

Not atall :
Willing - 40%

setting good examples and making a con-
science effort to serve minorities and mi-
nority communities. And many banks are
taking the appropriate steps to gain the
minority customers' trust.

"Many banks in South Texas are
beginning to exploit the fact that Hispan-
ics are not receiving loans or otherwise
Lia~= access to capital. They have begun
to set-up offices in tfie area and are ad-
vertising in a lot of the Spanish media.
They recognize that the traditional lend-
ers have not opened their doors all the
way to Hispanics and this represents a
tremendous opportunity for Hispanic-op-
erated lenders and banks to make a lot
of money. They are not going to make a
lot of money, however, using the same
credit ranking system and the same bank-
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see how many applications were actu-
ally received for loans-from Hispanics,
how the credit formulas played a role,
and the outcomes of that credit process.
How many loans were made? How many
loans were denied? Why were they de-
nied? How much money was actually
lent out?"

Certainly, there are banks that are

To Start a Business

28.1%

Not at all Likely

ing procedures as traditional lenders have
used in the past. They are using a differ-
ent cultural model in order to encourage
Hispanics to develop trust and bring them
their money."

Dr. Rincén's study sheds light on
many of the issues concerning Hispan-
ics and the financial services community
and reveals a market that remains virtu-
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Dr. Edward Rincén

ally untapped for financial services. Per-
haps Dr. Rincén's study can
serve to enlighten those
banks interested in tapping
into this Hispanic market
share and help them to un-
derstand that Hispanics are
used to working in a cash
economy.

Because Hispanics still
tend to pay cash-in-full for
evenmajor purchases, it has
been more difficult for them
to establish credit. In many
cases, a lack of credit his-
tory simply reflects Hispanic
misgivings about debt. When
Hispanics finally seek a loan
to start a business or buy a house, they
may not have credit histories but they
probably represent a lower default risk
to banks than many people with a long
credit history.

For more information or to order
a copy of Dr. Rincon's Consumer Sur-
vey, call Rincén & Associates at (214)
750-0102.



